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KSIC plans to make reasonably priced soft silk at Channapatna

J: Alr hostesses on

boam Alr India flights will
be draped in Mysore Silik sa-
rees as the Karnataka Silk
industries Corporation
(KSHC) Limited, Mysuru, is all
set to supply 10,000 of them
from January end.

Speaking to mediapersons
here on Wednesday, KSIC
chairman D Basavaraj said that
the sarees would be supplied
in phases from January to
June. The deal will bring KSIC
arevenue of Rs 6.5 crore.

The silk maker is also sup-
plying silk shawls to the Rash-
trapati Bhavan, The shawlsare
given as gifts to foreign digni-
taries who call on the Presi-
dent. “About 50 shawls priced
Rs 10,000 each have already
been supplied and an order for
an additional 50 has come in
from the Rashtrapati Bhavan,”
said Basavaraj.

Also, Salma Ansari, wife of

Vice President Hamid Ansari, on January 5. Basavaraj said  stall atthe industrial exhibition
is scheduled to shop at the PrimeMinister NarendraModi Vibrant Gujarat’ on January 8.

KSIC showroom in Bengaluru  is expected to visit the KSIC

The KSIC is se‘t_to supply 10,000 Mysore silk sarees to Air India from January DH FILE PHOTO

clocked a turnover of Rs 98
crore in the last nine months
The century-old KSIC has of the present financial year,

which is Rs eight crore more
than the previous year.
Another plan brewing in
KSIC is making Mysore Sitk
available atan affordable price
for the middle class and the

_poor, albeit as a material called

soft silk. A soft silk manufac-
turing unit will be set up in the
now defunct factory at Chan-
napatna in Ramanagar district.
Elaborating, he’said at least
50 gram to 60 gram of silk will
be used for every metre of the
soft silk saree. An amount of
Rs 65 lakh has been released
to the Karnataka Rural Infra-
structure Development Limit-
ed for the restoration of the fac-
tory. It may take about eight to
nine months for the production
to start. )
The State government has
already sanctioned Rssix crore
to revive the Channapatna fa-
cility. An additional Rs 3.24
crore has been collected
through the disposal of old ma-
chines at the factory, said
Basavaraj.
DH News Service
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ike a wistful reminder of
- the sixties and seventies

eras — the super-trendy
citlottes are making a sartorial
comeback this season. Al-
ready a popular trend in the
international fashion circuit,
culottes are gaining populari-
ty on Indian runway too. Win-
ter is not the season to flaunt it
but spring definitely is!

“This pant-shorts hybrid is
gaining major style momen-
tum due to its fundamental
versatility-—slipping effortless-
ly into sleek work-wear, sporty
luxe and neutral ensembles,”
says designer Anita Dongre of

becoming increasing

Global Desi, “This uber-chic
silhouette provides all the
practicality of trousers, whilst
retaining the appearance and
femininity of a skirt.”
According to her, culottes

_ have many advantages, not

the least of which is its barbe-
cue-to-black-tie versatility.
“They are also transitional,
the perfect piece to wear from
winter into spring, You can
sport culottes on date night,
paired with a camisole and
strappy heels, or clash jewel
tones for an easy way to rock
colour during the winter
slump. Structured culottes

f

v povular as retro look makes s comeback,

can be balanced with a tai-
lored blazer, and you can also
give it a casual daytime flair
with a graphic sweatshirt,”
says Dongre.

Trisalsoa challenge to carry
culottés properly. This pant-
cum-skirty pieces makes you
look short. So, pairing nice
heels with it can do wonders.
The cropped trouser can be
paired by crop top, sexy ankle
strap heel and a clutch. If you
are not fond of heels and be-
lieve in carrying a tomboy
look, then go for kneel
length culottes and pair
then with any round neck t

shirt. To carry this fashion one
need not be fairly thin. Even
those having extra flab can
look different. The trickis to
pair the high waist culottes
with pointed toe-heel and
striped tee.

Dongre ins her latest collec-
tion has incorporated prints
and kaleidoscopic hues. The
ornately printed renditions
ired with preppy
crop taps, bomber jack-
etsand urban-chic cardigans.
DHNS
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40 YEARS AGO... °AND NOW

Raymond has also na\ngated the turns in the market with prescience

SAYANTANI KAR
: Mumbal,Hanuary

rands in India stay relevant.
Whether it was shifting from blan-
kets to suitings, pre-empting apparel
retail or portraying the modern Indian
man, Raymond Apparel (formed in
1969, a 100 per cent subsidiary of
Raymond Limited), appears to have read
its audience well.

Raymond was ong of the first to start
organised apparel retail in India. After
liberalisation, textile players were the
first to flag off retail chains before any
other sector. Raymond, which started
selling suitings over the counter as early
as 1958, stepped it up from the eighties
on. Raymond’s stores led to its ubiqui-
tous brand recall to this day, observe
brand experts. It also developed a dealer
network, with some of its retailers in
their thitd-fourth generations. It now
has a e-commerce portal.

The retail strides of Raymond, whose
roots were in Raymond Woollen Mills
(set up in Thane. in 1925), were made
under Dr Vijaypat Singhania who over-
saw the diversification into men’s suits,
readymade garments, denims in textiles
and cement, steel in other businesses,
after he became the chairman in 1980.
Park Avenue was Raymond s first ready—
to-wear brand, launched in
1986, followed by Parx in
1998, In 2000, his scn and
the present CMD, Gautam
Singhaniatook over.

He fuelled -Raymond’s
retail and readymade drive
further, especially in mens

" corporate and designerwear.

' 'While in the 90s, the market
was 30 per cent readymade
garments and 70 pet cent fab-
rics, today it isjust the reverse, Raymond
callsitselfthe largest vertically and hor-
izontally integrated maker of worsted
suiting fabric.

Singhania scripted the acqmsmon of
the Chennai-based brand ColorPlus in
2001-02, to plug the gap in high-end
casttalwear for men. By then, Raymond

Plt;escience helped one of the oldest

had-begun to fan out iri motre areas of-
- -readymade apparels, besides worsted

suitings. such as premium cotton shirt-
ing, jeanswear and brands. While the
eponymous brand is premium formal-

- wear, Park Avenue also caters torelaxed”

work wear, Parx is casualwear. Singhania,
though, insists that demand for fabric

will not diminish: “The bulk of the

Raymond’sbusiness isstili fabric, which
will continue to grow. There are people
with different shapes and sizes, they like
customisation and tailoring.”

5
Raymond has gone back to tugging at the heartstrings, after a siew of ads that

PHOTOS: RAYMOND

underlined fashion and attitude more. Left: A 90s ad; right: the latestad

Versus Vimal
In the mid-80s, it was Reliance’s Vimal
that had a slight edge. It used models,
Bollywood stars and cricketers in its ads
andhad people humming its jingle ‘Only
Vimal’, However, Raymond gradually
stepped up its branding efforts.
Renowned adman, Frank Simoes
came up with its first memorable cam-
paign with the ‘Guide to the well-dressed

mar, showing textiles in a well-designed -

and sophisticated way in the 80s.
Raymond also caught the boom in
readymade garment that
the domestic market was
poised for, while Rellance’s
change in senior manage-
ment saw Vimal’s aggression
wane by 200C-01. Other

_Garments, Arvind Mills and
departmental stores, (oo,
were gaining steam., Despite
selling in a greater number of
exclusive stores, Vimal lacked

the variety of more readymade gar-

ments and accessories (it had already‘
exited sarees) to draw consumers'ifl,-

unlike Raymond. ;
In 1992, Raymond’s trail- blazmg cam-
paign, ‘The Complete Man’, by -Rajiv

Agarwal of Enterptise Nexus, created a

personality who embraced emotions,

-had a sense of humour, was sensitive

- and vulnerable. He falfilled his societal
and familial roles to a fault. As brand
“experts have noted, itshowed a man that
the tipper-end Indian male consumer
was aspiring to evolve into, choosing
braing over brawn. The immediate com-
petition, too, changed their tone. If ear-
lier celebrity endorsers appeared by
themselves in suitings ads, brands such
as Gwalior Suitings (Tiger Pataudi)
Mayur Suitings (Shah Rukh Khan) had
them appear as a family man.

apparel brands from Madura

By the turn of the century, the group
focused on its twin core businesses - tex-
tile and readymade garments. It exited
cement (2001) and steel (2004), freeing
up financial muscle, Raymond now has
10,000-sq-ft flagship stores besides
Raymond Shops. It also distributes the
Italian denim brand GAS, for contem-
porary, premium denimwear. It entered
the womens segment, the biggest ready-
made apparel segment, through two of
its brands, Park Avenue and ColorPlus.

Singhania says, “In every ptice-point, * -
we ensure that we are at the premium ©
end ofit, so that the aspirational quality -
is retained. We are there from the T50-
per-metre to the ¥3-lakh-per-metre seg-
ments: The brand’s qualities of trust and
excellence show through each.” '

Its current challenge lies elsewhere.
It lords over worsted suitings with 60"
per cent market share, but the compe-
tition in ‘readymade garments is
formidable. Moreover, woollen suitings,
its strorighold, has lost its absolute hold
on formalwear, with lighter apparel

and a casual look finding the1r way -

intoboardrooms. =
Its iconoclastic campaign, too has -
has been questioned about its scope, as

it veered towards making a fashion state-" -

ment, away from thé emotional connect.
The latest ads by the Raj Kamble-head-

ed Famous Innovations; go back to the =+ -

emotional roots with theines like ‘let- -
ting go” (a middle-aged father lets go of
his teenage daughter after overcoming
his anxiousness as a parent) and ‘being
there’ (the husband chooses to stay back
so the wife can leave for work while he
tends to their baby). Singhania says, “Itis
an aspirational position, you can never

become the complete man. It will
- continue to be our corporate campaign

and has stood us in good stead for the
last 25 years.”
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Telengana team to visit
textile hubs for
Warangai textile park

iN ORDER 1o develop Warangal In Telangana
a5 a textile hub, a team comprising MLAS and
officials will visit prominent textile markets
across the country. Inthe first phase, the
team will visit Surat textile iIndusiry from
January 2-4 and will later tour $0 Solapurin
Maharashtra ahd Tirupur in Tamil Nadu,
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Nanda Kasabe

Pune, Jan1: CottonCorpdra—

tion of India (CCI) has pro-

cured around3 6millionbales
of cotton till date, reaching its

halfway target:for procure-,
" ment this season. CCF1is tar:, "

geting procurement of 6 mil-

- lion bales worth Rs 12,000

‘crore this year, ag prices in a

majority of cotton growing .
states have fallen bélow the -

MSP announced by the gov-

ernment, BK Mishra, MD of“'

CCI, told FE.

highest since 200809 when
CClIprocuredaround9million

~ bales."Arrivalsarepickingup

in the central parts and more
farmers are coming forward
to sell cotton in Telangana,
Andhra Pradesh and Maha-
rashtra.In Gujarat around 48
of 63 procurement centresare

"active. However, quantities

CCl pmcure&ﬁ million bales

crore this year. the corpora- -
tion has made arrangements
withaconsortiumof 14banks
led by Bank of Baroda for
fundraising.

The CClI is expected to buy

(60 lakh bales.(of 170 kg-each)

across’ Telangana Andhra -
Pradesh, 'Madhya Pradésh
and Maharashtra. Currently, -

“it has-an lnventory of eight
]akh bales. The: government

has fixed an MSPof R$ 8, 750 a
quintalfor medlum staple: cot-

,tonand Rs 4 050 for long staple

o . cottonfor the 2014-15sedson.
Procurement of the target— o

ed6 mﬂhon bales 80 far isthe.

CottonAssoolatmnof India

. (CAT)estimates outputat40.55

million bales this year, a mar- -

ginal decline from 40.73 mil-

lion last year (this is an Octo-
ber-September year). Of that,
CCI plans to buy six million
balesfrom the open market.
During the current cotton.
season, 2014-15, prices are
currently ruling at below"
MSPinmajorcotton growing

are feeble in Rajasthan and

‘*“Madhya Pradesh where good

guality crophasexhausted. In
the north as well, arrivals are
down andfarmersareholding
‘onto theirer ,p inhope of bet-
ter price," he said..In Punjab

and Haryana, limited quanti- -

ties of cotfon are coming into
the market, he added. CClLhas
planned around 341 centres
for procurement this season.

Last year, the corporation
procured Rs 80 crore worth of
cotton. For the season of 2012-
13, it procured cotton only
from Andhra Pradesh and
there was no reason for pro-
curement in the season prior
fothisyear, hesaid.

The CCI procured arecord
Rs14,000crore worthof cotton
intheseasonof 2008-09when it
purchased 90 lakh bales. For
the procurement of Rs 12,000

states. The price of cotton in
the domesticmarketdepends
on a number of factors, in-
cluding previous balance,
current supply and current -
as well as future demand in
both domestic and interna-
tional markets.

Atpresent, cotton prices in
infernationalmarketsarerul-
inglower than the prices that
prevailed in the same period
lastyear, primarily duetolow-
er demand by China and in-
creased supply from the US.

According to the ministry
of agriculture, cotton has
been planted on 12.6 million
hectares this season, which is
7.7% higher than 11.7 million
hectares planted in the previ-
ous season. Asaresult, cotton
ocutput is likely fo remain
above 40 million bales in the
ongoingseason.
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